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Amendments to the Specification: 

Please replace paragraphs [0026], [0027], [0028], [0031], [0032], [0042] and the 
Abstract with the following amended paragraphs: 

[0026] Once the communication link has been established with a targeted individual, 
certain information M may be requested from the individual regarding the individual's 
identity, and may include information 14 concerning the individual's name, telephone 
number, mailing address, and/or electronic mail address. Moreover, to the extent it is 
essential to obtain further detailed information, as may be necessary to determine whether or 
not the targeted individual is deemed to have a desirable profile for a given survey, additional 
information may be requested from the individual regarding individuals' age, race, state of 
health, occupation, sex, residential zip code, household income, etc. or other potentially 
useful information specific as to the particular demographics within which the targeted 
individual may be characterized 16. 

[0027] Based upon the information obtained from the target individual, an optional 
determination may be made as to whether or not the target individual meets the criteria for a 
given survey 18 using conventional practices known in the art. In this respect, it is 
contemplated that a screening step may be provided which will determine, based upon the 
information obtained from the targeted individual, whether or not to terminate the session, or 
else proceed with the surveying process. For example, to the extent a particular survey to be 
conducted through the methods of the present invention involves preferred features for 
automobiles, those individuals not of driving age will not be of interest and thus may be 
excluded from participating in a given survey. Similarly, to the extent the surveys are 
utilized to assess and evaluate consumer satisfaction (e.g., consumers that have previously 
purchased a particular make and model of a vehicle or patients that have previously 
undergone a particular procedure) only those actual consumers would be deemed appropriate 
candidates. As will be recognized by those skilled in the art, safeguards may be provided to 
ensure that such contact information is verifiable (e.g., by providing access codes to the 
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targeted individuals, etc.) and further, that the contact information of each target individual is 
kept confidential. 

[0028] To the extent a targeted individual provides useable identification data and profile 
criteria sufficient to one participation in a given survey, the targeted individual is then 
presented with a contract 20. Such contract 20, which may take any of a variety of forms, 
provides an incentive to the targeted individual in return for completing a given survey. In 
this respect, it is contemplated that such contracts may be deployed as per conventional click 
agreements or click-rap agreements well known extensively utilized in the art. Additionally, 
the various contracts utilized in the practice of the present invention may take on any degree 
of formality as may be applicable for a given situation. 

[0031] Upon acceptance 22 by the targeted individual of the terms of the contract, as 
communicated over the communication link, the targeted individual is then provided with the 
survey or questionnaire 24. As per conventional surveying practices, the survey or 
questionnaire provided to the targeted individual may take any of a variety of forms well- 
known to those skilled in the art. Alternatively, the methods of the present invention may be 
utilized to facilitate interview-type surveys whereby the targeted individual, by entering into 
the contractual agreement, commits to making herself or himself available for an interview at 
a specified time. Whether or not the targeted individual is to be provided with the incentive 
may be dependant upon the timeliness 26 and completeness or the answers provided through 
such scheduled interview. 

[0032] Depending upon whether or not the targeted individual has provided sufficiently 
complete responses to the survey, and further, that the targeted individual verifies the 
accuracy of the answers provided thereto, the incentive 28 is then dispersed to the targeted 
individual. As discussed above, the incentive 28 may take any of a variety of fortns and may 
be conveyed to the targeted individual via a multiplicity of mediums, whether by the 
surveyor or a third-party vendor. In this respect, gift incentives, cash payments, or discounts 
may be shipped or mailed, or otherwise transferred on-line over the communication link. 
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[0042] Along these lines, it is expressly contemplated that the survey method of the 
present invention are particularly well suited to assess professional health care services 
rendered into the aforementioned specific procedures related to cosmetic surgery, lasik vision 
correction, orthodontics, and, most especially, vasectomies. In this regard, many of the 
principles behind the present invention are exemplified in Applicant's web site, 
www. va s cctomy.com vasectomv.com . the teachings and disclosure of which are expressly 
incorporated herein by reference. Specifically, it is contemplated that such database can 
provide consumers with information regarding the various health care providers rendering 
such services, and can include information such as the type of insurance that is accepted, the 
credentials of such health care providers or any specialized training the health care provider 
may have received, office hours, oJESce location, patient experiences with such procedures 
and the like. 

[Abstract]: On-line survey method. Aooording to a proforrod embodiment, a A 
communication link is established to a target individual, typically through a personal 
computer via e-mail or a website, and information is obtained fi'om the individual indicative 
of th e individual's identity, as well as whether or not the individual fits a particular profile. 
To the extent the individual meets a requisite profile, the individual is provided with a 
contract wherein such individual, upon completing a survey or questionnaire, is in turn 
provided with an incentive. The individual is then given a limited amount of time to 
complete and return the survey via the communication link. The survey is then reviewed fef 
oomplotonoss an d r to th e extent oortain thr e shold criteria is mot, the mi incentive is then 
provided to the individuals. Th e oyatoms and methods of tho The present invention may be 
utilized for a variot>^ of surveying applications, and are particularly usefiil in deriving 
comparative statistical data related to patient outcomes or patient satisfaction based upon 
shared assessments of a specific medical procedure, physician, or medical facility and fee 
cost associated therewith. 
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